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* Target Segment: . atic rving 200+ users

* Target clients: CTO, CIO, IT Infrastructure Managers
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High quality

Easy use
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® Technology

® Artificial

® Data







Note: Cu ent activities e.g. cabling, data

center civil preparatio ategy is to slowly phase out labor intensive

services and move towards software and intelligent infrastructure devices only.



http://www.4datagroup.com/
https://www.virtusa.com/technology/cloud/

